American Medical Writers Mid-Atlantic
Chapter Conference
March 10, 2017

4-H Conference Center
7100 Connecticut Ave.
Chevy Chase, MD 20815
The National 4‑H Conference Center is a nonprofit hotel and conference
center initially designed as a center for youth development. The facility
is situated on 12 beautiful acres in Chevy Chase, Maryland located just
off the Beltway (I-495 exit 33 for MD-185/Connecticut Ave toward
Kensington/Chevy Chase).

CONFERENCE SCHEDULE
Time
7:30 AM – 9:00 AM
8:00 AM – 9:00 AM
9:00 AM -10:30 AM

Open Session

Lori Di Milto
Getting the Clients
You Deserve: How to
Unlock the Secrets to
Freelance Success

10:30 AM-10:45 AM
10:45 AM-12:15 PM

LUNCH
ROUNDTABLES
12:15 PM -1:30 PM

Tom Drake
Patti Peoples, PhD
Health Economics &
Outcomes Research
(HEOR) Writing
Fundamentals
Tom Drake
Patti Peoples, PhD
Health Economics &
Outcomes Research
(HEOR) Writing
Fundamentals [CONT.]

Laurie Lewis
Pricing Strategies for
Freelance Medical
Writers

Natalie Miller-Moore
Why Reporters Never Call
You Back

Cherie Dewar
Useful Terminology to
Know in the Drug
Development World

Monica Chiaramonte, Ph.D.
Balancing both Regulatory
and Publications Writing

Marie J. Temple
Streamlined
Notetaking: Writing
Minutes and Meeting
Deadlines

Melissa Wanner,
Pharm. D.
Polypharmacy in the
Elderly: When More
Isn’t Better

Cindy van Dijk
Personalized Medicine: A
Primer

Networking

Break
Laurie Lewis
Pricing Strategies for
Freelance Medical
Writers

3:15 PM -3:30 PM
3:30 PM -5:00 PM

Open Session

Break

1:30 PM -1:45 PM
1:45 PM-3:15 PM

Open Session
Registration
Breakfast/ Networking
Melissa Wanner, PharmD
Science Corner:
Understanding Novel MOAs
and the Implications on
Outcomes and Writing

Yeshi Mikyas, PhD
Successful “Onboarding”:
Filling the Gap Between
Orientation and Integration

Erin Boyle
How to Optimize Your
LinkedIn Profile to Get
a Job

Break
Lori Di Milto
Getting the Clients
You Deserve: How to
Unlock the Secrets to
Freelance Success

Yeshi Mikyas, PhD
Transition from Benchtop to
Medical Writing: Rethinking
Your Experience

Cindy van Dijk
Advisory Boards:
Translating Medical
Science into Value
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Snack Break Schedule
10:30 — 10:45 AM and 3:15 PM — 3:30 PM
Registration Fees and Policies
The Registration fee is $200 for AMWA members and $225 for non-members.* The conference
registration fee includes breakfast, open sessions, roundtables, buffet lunch, and snacks.
Registration is open and available now by visiting the AMWA-Mid Atlantic Chapter webpage:
http://amwa-midatlantic.org/). Follow the links for the 2017 regional conference.
*If you are not an AMWA member, you can obtain the AMWA member fee by joining before registering.

REGISTER at: http://amwa-midatlantic.org/
Important Dates
Online Registration opens
Deadline for conference cancellation with partial refund
Last day to register on-line before on-site registration
On-site registration

November 14, 2016
March 3, 2017
March 5, 2017
March 10, 2017

Cancellation and Refund Policy
Conference cancellation requests must be received in writing no less than 1 week prior to the scheduled
event. Requests can be sent via email to Cindy van Dijk at cvandijk2@aol.com. Refunds, less a nontransferrable $25 registration cancellation fee, will be distributed only to individuals who cancel in
writing 1 week or more before the scheduled event. No refunds or credits will be given for failure to
attend, late arrival, unattended events, or early departure.

REGISTRATION INFORMATION
Forms of payment that are accepted include Visa, Master Card, American Express, and debit cards.
Registration for Events
For events where reservations are required (e.g., open sessions and roundtables), you must reserve your
space during the registration process. Reservations will be made on a first-come, first-serve basis.
Registration Questions
If you have questions regarding your registration or other program related AMWA-MAC questions,
please email Cindy van Dijk (cvandijk2@aol.com).
Confirmation and Receipt
An automatic email will be sent to confirm registration and provide a receipt.
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Accommodations
4-H Conference Center
7000 Connecticut Avenue
Chevy Chase, MD 20815
(301) 961-2687
Sleeping room reservations can be made by calling the 4-H Conference Center Front Desk at 301-9612801. Please give them the Booking number 350953 under AMERICAN MEDICAL WRITERS ASSN-Mid
Atlantic Chapter. The rate is $149.00 per night plus 6% MD tax. There is limited availability.
Location
The 4H Conference Center is located on 12 acres in upscale Chevy Chase, MD. Directions can be
obtained at: http://4hcenter.org/events/transportation-directions/#!maps-directions.
The Conference Center has complimentary on-site parking.
The closest Metro station is the Friendship Heights Metro Station (toward Shady Grove) on the Red Line.
A map of the Metro system is available at the following website: http://4hcenter.4-h.org/wpcontent/uploads/sites/2/2016/05/MetroMap.pdf?_ga=1.244545605.1353559567.1475514546 .
From the Friendship Heights Metro Station take Metrobus L*, Ride-on #1 or #11 to the National 4-H
Conference Center. Metro bus maps are available at the following website: http://4hcenter.4-h.org/wpcontent/uploads/sites/2/2016/05/Metrobus-Map.pdf?_ga=1.214047063.1353559567.1475514546.
Public transportation to the 4-H Conference Center involves taking both the Metro and the Metrobus.
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MORNING OPEN SESSIONS
OPEN SESSION: Getting the Clients You Deserve: How to Unlock the Secrets to Freelance
Success (1.5 hour)
Skill Level: Basic/Intermediate/Advanced
Presenter: Lori Di Milto, MJ; Writer for Rent LLC and The Mighty Marketer
Getting the great clients you deserve isn’t as hard as you probably think. With the right strategies and
tools, you can get great clients, make more money, and grow your freelance business—without wasting
your time, effort, or money. Learn what works best in marketing a freelance medical writing or editing
business, including networking through AMWA, direct email marketing, and politely persistent follow-up
with prospects. Get practical insights, tips, and actions you can take right away to start getting the
clients you deserve, and examples of what to do—and what not to do.
Learning Objectives:
• Find prospects who will pay what you’re worth and treat you right
• Develop effective marketing tools
• Target your marketing to attract your ideal prospects
• Learn the key step in getting more great clients that most freelancers ignore

OPEN SESSION: Science Corner: Understanding Novel MOAs and the Implications on
Outcomes and Writing (1.5 hour)
Skill Level: Basic/Intermediate/Advanced
Presenter: Melissa Wanner, Pharm D.; GENEVA MEDCOM
Over the past several decades, pharmaceutical and biotechnology companies have discovered new
mechanisms of action (MOAs) to create more effective treatments for a variety of diseases. Medical
writers and editors need to understand these MOAs to communicate the science, benefits, and risks to
professional audiences through regulatory documents, journal articles, and CME and to patients through
online advocacy groups and articles, brochures, etc. Using multiple sclerosis (MS) as an example, this
session will discuss targeted immunological MOAs, which were unimaginable just a couple of years ago,
and detail how these MOAs reduce clinical relapses and disability progression in MS. Examples of
changing the MOA description based on audience and/or project type will be presented.
Learning Objectives:
 Describe the latest discoveries in the immunological pathophysiology of MS
 Understand the mechanism of action of recently approved disease modifying therapies
(DMTs) for MS
 Explain how MS is a model for targeting immunotherapy
 Summarize the impact of recently approved DMTs on clinical relapses and disability
progression in patients with MS

OPEN SESSION: Health Economics & Outcomes Research (HEOR) Writing Fundamentals
(3 hours)
Skill Level: Basic/Intermediate
Presenter: Tom Drake, MA, CMPP; Global Outcomes Group
Patti Peeples, RPh, PhD; CEO, HealthEconomics.Com
This class will:
• Review similarities and differences between HEOR content and medical/scientific content
• Provide an overview of HEOR deliverables – manuscripts, review articles, dossiers
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•
•
•

List resources to gain experience and understanding for effective HEOR writing
Define RWE and explain how is it used in HEOR writing
Describe working with data analytics and biostatisticians to complete more complex HEOR projects
Learning Objectives:
• Discover what HEOR is and why it is different than medical communications writing
• Understand why is this area is one of the fastest growing in our industry
• Learn what resources are available for interested medical writers to use if they would like to
develop this skill set
• Provide a realistic pathway to become an HEOR writer

MORNING BREAK: 10:30 AM - 10:45 AM
OPEN SESSION: Pricing Strategies for Freelance Writers (1.5 hour)
Skill Level: Basic/Intermediate/Advanced
Presenter: Laurie Lewis, BA
One of the most important questions a freelancer must address with every new assignment is what is an
appropriate fee for the job. This open session provides guidelines to help freelancers make the decision.
Because every job is different, participants will explore the pros and cons of various methods of pricing.
By following the only two rules of pricing, which are explained in this session, freelancers will be more
content with the fees they earn. Experience is the best teacher, so participants will learn methods to
analyze pricing decisions after the job is done. The best method of keeping track of working hours,
which may seem to have nothing to do with pricing, not only provides useful information for setting fees
for future jobs but also can help a freelancer understand and improve business practices.
Learning Objectives:
• Understand that there is no one right price for a job and will develop strategies for determining
the best pricing method for each job
• Develop an approach to record-keeping that will improve their business
• Learn what to do before discussing a fee with a client, including planning a negotiating strategy
• Develop several strategies for assessing their pricing strengths and weaknesses and make
changes to increase their income

OPEN SESSION: Why Reporters Never Call You Back (1.5 hours)
Skill Level: Intermediate
Presenter: Natalie Miller-Moore, BS; Moore than Words
If your job involves publicity, interacting with the media or trying to “get the word out,” this session will
help you understand the current state of the media, as well as effective ways of amplifying your
message. Natalie Miller-Moore, a reporter AND publicity professional, uses both sides of her experience
to offer helpful tips. You’ll learn why it’s so hard to get a reporter to call you back, how to craft the right
message, as well as some alternate methods of publicity. She will cover social media and ways to
interact with more traditional media, plus how to build your sphere of influence online.
Learning Objectives:
• Basics of media
• Media trends including social media
• Making a better pitch
• Alternate ways of generating publicity
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LUNCH ROUNDTABLES
ROUNDTABLE: Streamlined Notetaking: Writing Minutes and Meeting Deadlines
Skill Level: Basic
Discussion Leader: Marie J. Temple BA, Supervisor, Executive Secretariat Administration; US
Pharmacopeial Convention
Someone just asked you to take minutes at a meeting. You will need to document a group’s decisions,
recommendations, rationales, and actions. What do you do? How do you prepare? At the U.S.
Pharmacopeial Convention (USP), Executive Secretariat Liaisons write minutes for as many as 5 to 6
meetings of our scientific groups in a month. At this roundtable, you will learn how to shorten the time
it takes to write concise meeting minutes. You’ll learn about templates and other resources that you can
develop to streamline your process. We’ll cover how to prepare for the meeting, what to include in raw
notes during the meeting, margin captioning after the meeting, writing the first draft, substantive
editing, and shepherding the draft through content review. Bring your experiences, questions, and ideas
so we can learn from each other.
Learning Objectives: Upon completion, attendees will understand the following:
• Importance of developing a “minutes template” and style guide for their organizations
• Best practices for preparing for a meeting, taking raw notes, and writing meeting minutes
• Importance of clarifying decisions, recommendations, and actions during a meeting
• Importance of using raw notes as a source for writing minutes instead of “cleaning up” raw
notes

ROUNDTABLE: Balancing Regulatory and Publications Writing
Skill Level: Basic/Intermediate/Advanced
Discussion Leader: Monica Chiaramonte, PhD; MedImmune, LLC
Medical writing is about communicating science to the appropriate audience. In some circles, there is
the misconception that a writer whose focus is regulatory documents cannot write publications, and one
who writes publications cannot write regulatory documents. However, a proficient and well-versed
writer should be able to communicate data effectively to the appropriate audience in the most suitable
way. In fact, writing across the continuum (regulatory through publications) has several advantages,
among them having in-depth knowledge and understanding of the clinical trial and data analysis history.
During this roundtable, we will discuss the advantages of combining resources to work on both
regulatory and publications writing and navigate seamlessly between both type of documents.
Learning Objectives:
• Expand your skills and become a well-rounded writer
• Find the bridging points between regulatory and publications Writing
• Streamline your medical writing processes
• Have your teams work more efficiently

ROUNDTABLE: Useful Terminology to Know in the Drug Development World
Skill Level: Basic
Discussion Leader: Cherie Dewar, BS; Hummingbird Medical Communications
Do you know the definitions of accrual, clinical trial arms, progression-free survival, and primary
outcomes? These terms may be new to those starting out in medical writing or to those coming from
the areas outside of the pharmaceutical or clinical trial world. This roundtable will review basic terms
you will hear if you plan to work in the drug development areas of medical writing.
Learning Objective:
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•

Become familiar with basic terms used in the pharmaceutical area of medical writing

ROUNDTABLE: Polypharmacy in the Elderly: When More Isn’t Better
Skill Level: Intermediate
Discussion Leader: Melissa Wanner, PharmD; GENEVA MEDCOM
Whether it is taking care of ourselves, our siblings or our aging parents most of us have experienced or
witnessed the negative outcomes of polypharmacy. Polypharmacy leads to drug-drug, drug-supplement,
and drug-disease state interactions. These interactions lead to adverse drug effects and can initiate
geriatric syndromes (urinary incontinence, cognitive impairment, falls, etc). Up to 66% of people 65
years of age or older take 5 or more prescription or over-the-counter medications, and 1 in 4 older
persons is hospitalized for medication-related problems. We will discuss strategies to minimize the risks
of polypharmacy including the Beers, STOPP and START Criteria and practical steps to help patients and
family members.
Learning Objectives:
• Identify causes of polypharmacy
• List several drugs frequently implicated in polypharmacy-related adverse outcomes
• Explain how to use the Beers, STOPP and START criteria to minimize the risks of
polypharmacy
• Identify 2 specific interventions you can make in the next week to reduce the risk of
polypharmacy in yourself or someone you know

ROUNDTABLE: Personalized Medicine: A Primer
Skill Level: Basic
Discussion Leader: Cindy van Dijk, BS, MA; Scientific Communications
The era of “personalized medicine” has arrived. This phenomenon is built on a foundation of
breakthroughs in our understanding of the mechanisms of disease and individual genetic profiles. No
longer is a “one size fits all” health care model, where all patients with a diagnosis are given the same
treatment, appropriate. The new system alters the way patients are diagnosed and treated and is
founded on targeted therapy and treatments based on a patient’s unique genetic profile.
Learning Objectives:
 Identify stakeholders in the era of personalized medicine
 Define what biomarkers are and how they are used
 Distinguish the 6 “impact areas” of personalized medicine
 Where to find “personalized medicine” clients

ROUNDTABLE: Networking
Skill Level: Basic, Intermediate, Advanced
There will be one table devoted to networking, collaborating and sharing resources among participants
to help establish peer connections. The goal is to build an interconnected group of relationships to build
your brand both personally and professionally. Bring your business cards!

AFTERNOON OPEN SESSIONS
OPEN SESSION: Pricing Strategies for Freelance Writers (1.5 hour: REPEAT from MORNING
OPEN SESSION) Skill Level: Basic/Intermediate/Advanced
Presenter: Laurie Lewis, BA
See previous description on page 5!
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OPEN SESSION: How to Optimize Your LinkedIn Profile to Get a Job (1.5 hour)
Skill Level: Basic/Intermediate/Advanced
Presenter: Erin L. Boyle, BA; Senior Editor, HealthCentral.com
Can LinkedIn help you get a job? The short answer to that question is “yes!” It can expand your network,
raise your visibility with recruiters, and help you find open job opportunities. Whether looking for a fulltime role or a freelance/contract position, LinkedIn can assist you in finding work in the medical
writing/editing field. This course will help you define what your LinkedIn brand is and how you can
expand your brand across your profile to best enhance your job search.
Learning Objectives:
 How to develop your LinkedIn brand
 How to build your profile with key words
 How to become a super connector
 How to use publishing on LinkedIn to your advantage

OPEN SESSION: Successful “Onboarding”: Filling the Gap Between Orientation and Integration
(1.5 hour)
Skill Level: Basic/Intermediate/Advanced
Presenter: Yeshi Mikyas, PhD, ELS, CMPP; Medimmune
The onboarding process is a long-term systematic process that allows a new or transitioning medical
writer to successfully integrate into an organization. Onboarding done well results in increased
efficiency, productivity, confidence, credibility, and compliance. The process is one of the strongest
drivers of employee engagement, bringing significant benefits to both the organization and the new
member. A successfully onboarded writer will have a clear definition of what constitutes success in
becoming a productive member of the team and a timeline for getting there. The manager and the
mentor are important partners whose engagement can make the onboarding process a success.
Learning Objectives
 Understand the difference between orientation and onboarding
 From a manager’s perspective, identify and act upon the considerations necessary for a
successful onboarding process
 From the new team member’s perspective, ascertain expectations and level of
engagement during the onboarding process

AFTERNOON BREAK: 3:15 PM – 3:45 PM
OPEN SESSION: Getting the Clients You Deserve: How to Unlock the Secrets to Freelance
Success (1.5 hour; REPEAT from MORNING OPEN SESSION)
Skill Level: Basic/Intermediate/Advanced
Presenter: Lori Di Milto, MJ; Writer for Rent LLC and The Mighty Marketer
See previous description on page 5!
OPEN SESSION: Transition from Benchtop to Medical Writing: Rethinking Your Experience (1.5
hour)
Skill Level: Basic/Intermediate/Advanced
Presenter: Yeshi Mikyas, PhD; Medimmune
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As a newcomer to the medical writing field you are caught in a catch-22 position—it’s hard to get hired
if you don’t have the specific experience, and you can’t get the experience if you can’t get hired.
However, as a scientist with several years of academic or laboratory experience, you probably DO have a
lot of experience, even if you don’t realize it. How you present your experiences on your resume/CV has
much to do with your success in promoting yourself for employment.
Learning Objectives:
 Articulate and present your experience in such a way that it draws attention to your
capabilities/expertise for the position for which you are applying
 Draw on real world examples to map your experience
 Discuss ways to expand your experience and meet career objectives

OPEN SESSION: Advisory Boards: Translating Medical Science into Value (1.5 hour)
Skill Level: Basic/Intermediate
Presenter: Cindy van Dijk, BS, MA; Scientific Communications
Advisory Boards (Ad Boards) are used by life science companies to gain expert advice from Key Opinion
Leaders (KOLs) on the development, clinical use, commercialization, and market access for prescription
products, diagnostic equipment or medical devices. Ad Boards come in different sizes and durations and
are structured for a variety of functions and goals. Feedback from Ad Boards provides companies with
fresh perspectives and insights on unmet medical needs, risk management, and where product value lies
for launched products or those under development. Additionally, KOL input can influence how a product
is niched within current regimens and treatment guidelines. This session will cover the different types of
ad boards, their objectives, associated costs, the regulatory oversight of them, the rise of payer Ad
Boards, deliverables, and what opportunities exist for medical writers.
Learning Objectives:
• List the different functional types of Ad Boards and their associated deliverables
• Describe the medical writer’s role in execution of the Ad Board
• Recognize what regulatory oversight act impacts Ad Boards
• Discuss medical writing opportunities/strategies for breaking into doing Ad Boards
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PRESENTERS’ BIOGRAPHIES
OPEN SESSIONS & ROUNDTABLES
Erin L. Boyle, BA, started her career 15 years ago as a journalist working for daily
newspapers in New Jersey. She entered medical reporting/writing/editing 12 years ago.
She is now Senior Editor at HealthCentral.com, a website for patients with chronic
illnesses. Her prior experience includes working as communications manager, managing
editor and editor in non-profit medical associations. She also was the managing editor
of international trade magazines for a physician audience in the for-profit sector.
Through freelance work, she has diversified her medical writing/editing and public
relations/communications experience. She has reported at more than 50 medical
conferences around the world
Monica Chiaramonte, PhD is a Senior Medical Writer at MedImmune, LLC, with more
than 20 years’ experience in the medical and scientific field, and almost 10 years’
experience in medical writing, covering a wide range of documents from protocols to
publications in both CRO and pharmaceutical setting. Monica has a Ph.D. in
Immunology from the University of Buenos Aires and has extensive professional
experience in the biomedical research field, particularly in the areas of immunology,
infectious diseases, inflammation, allergy and asthma, and parasitology.
Cherie Dewar, BS, began her science career earning a Bachelor of Science degree in
Biochemistry from California Polytechnic State University at San Luis Obispo. For
seven years she worked as a molecular biology bench scientist before transitioning to
a freelance medical writer in 2007. Cherie has gained experience as an author for
patient education, continuing medical education, and NIH conference summaries,
and she now supervises medical editors at a pharmaceutical advertising firm.

Lori Di Milto, MJ is a freelance medical writer, online educator, and entrepreneur.
She helps clients engage, inform, and motivate patients and consumers, healthcare
professionals, and other audiences and teaches other freelancers how to get the
clients they deserve. An AMWA fellow, Lori founded the annual AMWA-DVC
Freelance Workshop in 2002 and has served in many positions for AMWA national
and the Delaware Valley Chapter. She is the author of “The Mighty Marketer: Your
Guide to Making More Money as a Freelance Medical Writer” and host of The Mighty
Marketer website and courses.
Tom Drake is a senior executive in Global Health Economics Outcomes Research
Medical Communications with over 25 years of global medical communications and
publication planning experience. Tom has extensive business development
experience including a broad range of services including health economics and
outcomes research (HEOR) communications, advocacy development and publication
planning. He creates effective partnerships with clients across multiple disciplines
including: HEOR, medical affairs, clinical affairs, marketing, sales and market
research. Tom was part of a team that launched the trade publication Product
Management Today and supports a healthcare consumer information company
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delivering unique, longitudinal, patient-level health care insights to bio/pharma
clients.
Laurie Lewis
More than three decades ago, after many years of in-house experience as a medical
writer and editor, Laurie Lewis began her freelance career in this field. She is well
known among AMWA members and other freelancers as the author of What to
Charge: Pricing Strategies for Freelancers and Consultants, and she has frequently
shared the approaches in this book in workshops for professional organizations. She
recently started calling herself “retired” (although, of course, writers never really
retire!) and is pursuing a totally different venture: New York City tour guide.

Yeshi Mikyas, PhD, ELS, CMPP, is Director of Medical Communication at
MedImmune, and oversees medical writing for both regulatory documents and
publications. Yeshi has nearly 12 years’ experience in medical writing in the
pharmaceutical setting. Prior to her move to MedImmune, she held positions at
Baxter/Baxalta (acquired by Shire), and Amgen. Yeshi has been involved in writing for
a wide range of medical communication documents including regulatory, safety, and
peer-reviewed publications. One of her passions is to encourage medical writers to
be effective team members. She holds a BSc in Biology and PhD in Molecular and
Medical Pharmacology from UCLA, and did HIV research as a postdoctoral fellow.

Natalie Miller-Moore specializes in health care communications, publicity, social
media content, and marketing campaigns. She built her reputation as a
knowledgeable and savvy marketer, bringing more than 20 years of experience in
writing and journalism. Natalie's ability to find the "treasures" of publicity, awards,
grant money and testimonials means her clients have their own personal treasure
hunter. Her professional affiliations include working as a reviewer and ambassador
for the Patient Centered Outcomes Research Institute (PCORI), the Society for
Healthcare Strategy and Market Development, the American Medical Writers
Association, and the Association of Patient Experience founded by the Cleveland
Clinic.
Dr. Patti Peeples is a Health Economist, Founder, and CEO of HealthEconomics.Com a
top-ranked worldwide CONNECTED COMMUNITYTM for health economics, outcomes
research, and market access. Patti is Principal Researcher at HE Institute, a
communications and training agency devoted to improved communication of health
outcomes. Patti has served in senior positions in Medical Affairs and Marketing for
biopharma and is on multiple Journal Editorial Review Boards. She is an
internationally-known speaker and has authored dozens of peer-reviewed
publications on cost-effectiveness of healthcare. Patti holds a PhD in Health
Economics, an MS in Pharmaceutical Marketing, and a BS in Pharmacy.
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Marie J. Temple is a writer, editor, mentor, and trainer at USP, a nonprofit that
sets standards for the identity, strength, quality, and purity of medicines, food
ingredients, and dietary supplements manufactured, distributed, and consumed
worldwide. USP Executive Secretariat’s vision is to be the center of excellence for
people and processes that enables and preserves the Council of Experts’
decisions, sustains Expert Volunteers, and maintains the integrity of USP
standards. Ms. Temple supervises USP Executive Secretariat Liaisons (ESLs) who
write minutes that document meetings of USP scientific standards-setting
groups. She serves as the ESL for meetings of the Council of Experts and
volunteer groups that set standards for biologics, compounding, healthcare
quality, and drug nomenclature.
Cindy van Dijk is a scientific communications/medical marketing consultant with
over 30 years’ experience in pharmaceutical and biotechnology product
development. Prior to starting her own business, she held positions of increasing
responsibility for Covance, Abbott Laboratories, Bayer, and the Hybrid Group (a
healthcare communications company). Her research and writing experience
includes advisory board summaries, education and training, publications,
competitive intelligence (gaps, messaging, product development), and specific
marketing for product development and placement, including electronic health
records and web content for personalized medicine.
Melissa Wanner, PharmD has worked in clinical practice and medical writing for
more than 15 years. Her most recent therapeutic experiences include projects
for multiple sclerosis, cardiovascular disease, diabetes, and anticoagulation.
Prior to establishing her medical writing business, Melissa worked in academia
training pharmacy and physician residents in how to practice evidence-based
pharmacotherapy. Her clinical practice experience includes general inpatient
and outpatient medicine and she still regularly sees patients in an
anticoagulation clinic. Melissa gained medical affairs, marketing, and regulatory
experience working for GlaxoSmithKline. Melissa earned her Bachelor’s degree
in Pharmacy from Rutgers University, and completed her Doctor of Pharmacy
degree and family medicine pharmacy residency at the Medical University of
South Carolina (MUSC).
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